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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Typical Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.5 years old (52.% younger than
average) and have a $83,237 (15.4% lower than average) annual household income.
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2.9% or 1,419,371 of USA GENERATION-Z (P18-29) Adults 18 -29 Live in the CHICAGO, IL, DMA.
Typical Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA are 23.6 years old (.5%
older than average) and have a $104,494 (25.5% higher than average) annual household income.
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2.2% or 1,075,703 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WASHINGTON, DC, DMA.
Typical Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA are 23.2 years old
(1.% younger than average) and have a $110,814 (33.1% higher than average) annual household income.
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1.6% or 793,017 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the SEATTLE, WA, DMA.
Typical Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA are 23.7 years old (1.3%
older than average) and have a $106,541 (28.% higher than average) annual household income.
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1.9% or 920,688 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the PHOENIX, AZ, DMA.
Typical Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA are 23.6 years old (.7%
older than average) and have a $86,701 (4.2% higher than average) annual household income.
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 31.4% less likely to be a college
graduate, 12.6% less likely to work full-time, 70.6% less likely to be married, 42.7% less likely to be a
parent of 1 or more children under 18.
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2.9% or 1,419,371 of USA GENERATION-Z (P18-29) Adults 18 -29 Live in the CHICAGO, IL, DMA.

Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA are 4.6% more likely to be a
college graduate, 2.2% more likely to work full-time, 21.9% less likely to be married, 3.6% more likely to
be a parent of 1 or more children under 18.
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to be a parent of 1 or more children under 18.

Education Levels: Adults 18 - 29 Employment: Adults 18 - 29

2.2% or 1,075,703 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WASHINGTON, DC, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA are 6.1% more likely to
be a college graduate, 2.% more likely to work full-time, 11.2% less likely to be married, 18.2% less likely
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to be a parent of 1 or more children under 18.

P

1.6% or 793,017 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the SEATTLE, WA, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA are 20.1% more likely to be a
college graduate, 7.5% more likely to work full-time, 56.5% more likely to be married, 29.% more likely
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1.9% or 920,688 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the PHOENIX, AZ, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA are 21.% less likely to be a
college graduate, .7% more likely to work full-time, 9.5% more likely to be married, 10.9% more likely to
be a parent of 1 or more children under 18.
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 53.2% less likely to own their home,
23.6% more likely to own a higher valued home, 23.9% less likely to have a single-family home, 5.1% less
likely to have a dog.
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2.9% or 1,419,371 of USA GENERATION-Z (P18-29) Adults 18 -29 Live in the CHICAGO, IL, DMA.

Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA are 2.9% less likely to own their
home, .6% more likely to own a higher valued home, 7.% more likely to have a single-family home, 12.1%
less likely to have a dog.
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2.2% or 1,075,703 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WASHINGTON, DC, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA are 19.% less likely to
own their home, 41.6% more likely to own a higher valued home, 28.2% less likely to have a single-family
home, 13.3% less likely to have a dog.
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1.6% or 793,017 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the SEATTLE, WA, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA are 8.2% less likely to own
their home, 87.2% more likely to own a higher valued home, 5.5% less likely to have a single-family home,
3.8% more likely to have a dog.
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1.9% or 920,688 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the PHOENIX, AZ, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA are 17.8% more likely to own
their home, 38.8% more likely to own a higher valued home, 10.2% more likely to have a single-family
home, 35.9% more likely to have a dog.
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 1.2% more likely to look up D-I-Y advice
online, 41.8% less likely to always vote in local elections, 13.6% more likely to belong to a gym, 1.6% less

likely to fly domestic past yr.
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2.9% or 1,419,371 of USA GENERATION-Z (P18-29) Adults 18 -29 Live in the CHICAGO, IL, DMA.

Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA are 10.7% less likely to look up D-
I-Y advice online, 15.6% less likely to always vote in local elections, 20.3% more likely to belong to a gym,
6.1% more likely to fly domestic past yr.
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2.2% or 1,075,703 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WASHINGTON, DC, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA are 1.4% less likely to look
up D-I-Y advice online, 18.2% more likely to always vote in local elections, 14.4% less likely to belong to a

gym, 5.4% more likely to fly domestic past
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1.6% or 793,017 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the SEATTLE, WA, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA are 4.8% less likely to look up D-
I-Y advice online, 42.6% more likely to always vote in local elections, 6.7% more likely to belong to a gym,
14.5% more likely to fly domestic past yr.
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1.9% or 920,688 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the PHOENIX, AZ, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA are 1.9% more likely to look up
D-I-Y advice online, 16.4% less likely to always vote in local elections, 2.4% more likely to belong to a gym,
8.2% less likely to fly domestic past yr.
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R = 513,015 17.3%

2 trips

11.4%
6,603,830 13.4%
3,774,840
atips O i 5.2%

3 trips

: 9 10.5%
S8 tripd 5 311,754 10.8%
3.7% Flew Domestic past year: 58.1%
= = 10+ ripa 3 7% Avg. # Domestic Flights: 3.7
13.6%

PR

Hiking - Baskethall  Belongte  Volunteer Fishing Camping  Competitive  Sewing - Emupnmm Boating Yoga-pilates  Aduk Foothall Teans  SnowsSking-  Followa softhall - Organired Wunting  Caregiver of

(Flowersor  Sackpacking Health Clubor  Work video Gaming  Crafts Continuing Snowboarding WeightLoss  Baseball  Road Race Aging Parent
Vegetables) Gym Education Program (s or Relative

Marathan,
» GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA ™ USA GENERATION-Z (P18-29) )

USA GENERATION-Z (P18-29) USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 374
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. USA Projection USA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



30-days QSR Users: Adults 18 or older

I 1time

S .

3 times

Past

4 times

5 times

6 - 9times

10 times or more

»who are GENERATION-Z (Age 18-29 Adults)

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.4%

83.3%

e . e S

18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 3.

7% more likely to use QSRs past mo.,

3.8% less likely to use Sit-Down Restaurants past mo., 10.1% less likely to use Casinos past yr., 22.1% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

16.9%

2 times

16.5%
3times 11.8%
4 times %

5 times

Im 2 l
o !
N

6.9%
6 -9times 7%
10times or more 3.6%
w who are GENERATION-Z (Age 18-29 Adults) mUSA
Total ly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:

68.8% 71.5%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

= who are GENERATION-Z (Age 18-29 Adults)

EmUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-Z (Age 18-29 Adults) 32.8%

usa 19.9%

Wings/ Bagel/ Stakhouss Upscale Sesfood
Burgers/  Donut/
sports gar  makery

Mexican  Chinese Hakian

= who are GENERATIONZ {Age 18-29 Adults) mUsA

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

7
Y

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

3,498

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Stage Show / Concert
Sports Betting
Spa S
Other Gambling 2.3% Casinos visited past 12 Yes / Cannabis Cigarettes Vape
# who are GENERATION-Z (Age 18-29 Adults) mUSA = whao are GENERATION Z [Age 18-29 Adults) =UsA



Past 30-days QSR Users: Adults 18 -29

2 times

cume: |
Atimes -

5 times 12.7%

6.1%
19.0%

® GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA B USA GENERATION-Z (P18-29)

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.4%

6 - 9times

10times or more

2.9% or 1,419,371 of USA GENERATION-Z (P18-29) Adults 18 -29 Live in the CHICAGO, IL, DMA.

Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL,

DMA are 1.2% more likely to use QSRs

past mo., 1.4% more likely to use Sit-Down Restaurants past mo., 17.3% less likely to use Casinos past yr.,

43.8% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 -29
. ,

1time

16.6%

2 times

17.9%

3 times
4 times
5 times

6 -9times

10 times or more

w GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA m USA GENERATION-Z (P18-29)
Total Monthly Sit-Down Restaurant Users: Avg.

ly Sit-Down Re Meals:

Top-10 Cuisines: Adults 18 -29

(Sit-Down Restaurants Used Past 30-days)

Bagel/ Wings/ Steskhouse Upscale Sestood
Donuc/  murgers
Bakery  Sporss Bar

Chiness  Mexian  Biza

= GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA = USA GENERATION Z (P18-29)

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GENERATION-Z (P18-29) who Live in the CHICAGO, i, 35.8%

usacenerationz (p1s20) AN 32.8%

> 69.7% 68.8%
I ] - . > ER
Drank Past 30-days: Adults 18 -29 Past 12 months Casino Activities: Adults 18 -29
Any Type of Beer Table Games (Craps, Poker, etc.)
Wine  preprern 25.6% 1 Bar / Nightclub g5
Imported Beer Sports Betting
Domestic Light Beer ¢ Upscale Restaurant

Domestic Regular Beer

- ¥
|

Microbrew / Craft Beer

# GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA ® USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection

Stage Show / Concert

Other Gambling For
10,

Spa Casinos visited past 12 months: Yes

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

= GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA W USA GENERATION-Z (P18-29)

Qual intab 587

USA Projection UsA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Used Past 30-days: Adults 18 -29

Marijuana / Cannabis

Vape Cigarettes

* GENERATION-Z (P18-29) who Live in the CHICAGO, 1L, DMA = USA GENERATIONZ (P18-29)



L

Past 30-days QSR Users: Adults 18 - 29

1time 6.1 .
= -
-
-
—

= GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA  m USA GENERATIDN—Z(PIE—B

Total MontMy QSR Users: Avg. Monthly QSR Meals:

1time

2 times

3 times

4 times

5 times

6 -9times

10 times or more

Past 30-days Sit-Down Restaurant Users: Adults 18 - 29

16.6%

I ; 17.9%
10.7%

= GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA

Total Monthly Sit-Down Restaurant Users:  Avg.

67.1%

Meals:

ly Sit-Down R

68.8%

2.2% or 1,075,703 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WASHINGTON, DC, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA are 3.9% less likely to use
QSRs past mo., 2.4% less likely to use Sit-Down Restaurants past mo., 24.4% less likely to use Casinos past
yr., 38.9% less likely to smoke cigarettes.

Top-10 Cuisines: Adults 18 - 29

is;t -Down Restaurants Used Past 30-days)

Bagel/ Wings/ Steskhouse Upscale Sestood
Donuc/  murgers
Bakery  Sporss Bar

Chiness  Mesican trakan

= GENERATION-Z [P18-29) whao Live in the WASHINGTON, DC, DMA
®USA GENERATIONZ (P18-29)
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GENERATION-Z (P19-29) who Live in the... 35.9%

usacenerationz (p1s20) AN 32.8%

Drank Past 30 day5' Adults 18 - 29

17,902,281 35 3%
14,354,379 29.1%

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

= GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
W USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection Scarborough R1 2026: Mar25-Mar26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

Past 12

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub
Sports Betting
Upscale Restaurant g
Stage Show / Concert
Other Gambling

Spa

® GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA

Qual Intab

months Casino Act.rwtles. Adults 18 - 29

Casinos visited past 12 months: Yes
m USA GENERATION-Z (P18-29)

960

USA Projection UsA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Used Past 30-days: Adults 18 - 29

Marijuana / Cannabis

Vape Cigarettes

 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
W USA GENERATION-Z (P18-29)



Past 30-days QSR Users: Adults 18 - 29

1time

il

3 times

4 times

5 times

6 - 9times

10times or more

® GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
82.3% 86.4%

W USA GENERATION-Z (P18-29)

1.6% or 793,017 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the SEATTLE, WA, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA are 4.8% less likely to use QSRs
past mo., 7.2% less likely to use Sit-Down Restaurants past mo., 7.5% less likely to use Casinos past yr.,

16.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 - 29

. 1time 16.6%

s
stnas
i

6-9times M

10 times or more &

= GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA m USA GENERATION-Z (P18-29)
ly Sit-Down Re Meals:

Total Monthly Sit-Down Restaurant Users:  Avg.
63.8% 68.8%

Top-10 Cuisines: Adults 18 - 29

(Sit-Down Restaurants Used Past 30-days)

Chiness  Mesican

I

s =
5.0

iafan  Bagel/ Wings/ Steskhouse Upscale Sesfood
Oonut/  Burgers /

Bakery  Sporss Bar

= GENERATION-Z (P18-29) who Live in

, WA,DMA mUS. NZ (P18-29)

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GENERATION-Z [P15-29) who Live in the SEATTLE, WA,.. 31.7%

usacenerationz (p1s20) |G 32.8%

Drank Past 30-days: Adults 18 - 29
Liquor
o et
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer - v
Microbrew / Craft Beer '

® GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA B USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection

Past 12 months Casino Activities: Ad ult 18-29

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

Upscale Restaurant

Stage Show / Concert

Other Gambling 2.7%

249 1.0%
o8 24%

16,010,

Casinos visited past 12 months: Yes

Scarborough R1 2026: Mar25-Mar26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

® GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA

™ USA GENERATION-Z (P18-29)

Qual Intab 495

USA Projection UsA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Used Past 30-days: Adults 18 - 29

Marijuana / Cannabis

Vape Cigarettes

= GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA = USA GENERATION-Z (P18-29)



1 time
l
2 times
3 times
4 times
5 times

6-9times

10 times or more
= GENERATION-Z (P18-29) who Live in the PHOENEX, AZ, DMA  m USA GENERATION-Z (P18-29)

Total Monthly QSR Users: Avg. Monthly QSR Meals:
92.8% 86.4%

S -“

55.5% less likely to smoke cigarettes.

1.9% or 920,688 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the PHOENIX, AZ, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA are 7.4% more likely to use QSRs
past mo., 4.1% more likely to use Sit-Down Restaurants past mo., 55.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 -29
¢ 2 Hime 16.6%

2 times 7.

3 times 10.7%

4 times 5 8%

5 times
6 -9times

10 times or more
# GENERATION-Z (P18-28) who Live in the PHOENIX, AZ, DMA B USA GENERATION-Z (P18-29)
Total Monthly Sit-Down Restaurant Users: Avg. ly Sit-Down Meals:

- o - “

Top-10 Cuisines: Adults 18 - 29

(sit-Down Restaurants Used Past 30-days)

Simm: Mejan  Soa ool e gy lichmthgmon. Utite < Santded
ouse / bl Burgers
caten e Bakery sgumn-.

= GENERATION-Z {P18-29) who Live in the PHOENIX, AZ, DMA m USA GENERATION Z (P18-25)

Used Restaurant Delivery Service Past sa-duys (Grubhub, Uber Eats, etc.)
(P18-29) who Live in th “ 31.5%

usacenerarionz (pis-2s) | NI 32.3%

Drank Past 30-days. Adults 18 - 29

-V

4.4% =
4.6% '

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer T

» GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA m USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection

Past 12 months Casmo Activities: Adults 18 - 29

Slot Machines  pryerern 21.9%

5,366,761 10.9%

5 8%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Sports Betting

Upscale Restaurant 2663771

5 1%
2,556,279 5.2%
a
. 2.7%

Stage Show / Concert

Other Gambling

Used Past 30-days: Adults 18 - 29

/ Cannabis Vape Cigarettes

w
°
1]

ths: Yes

Casinos visited past 12

B
2.4%

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

¥ GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA W USA GENERATION-Z (P18-29)
Qual intab 374

USA Projection UsA Qual intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

= GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA ® USA GENERATION-Z (P18-29)



mﬁalnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)

100,032,171

73,093,628 T 268%
G51816] 5.3%
47,850,162 17.5%

7.2%

Stocks or Stock Options
Mutual Funds

Money Market Funds —

27,190,082 10.0%
855.7%
25,904,155 CEA

Bonds

Other (Crypto / NFTs / Metals, etc.)

| 18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 11.2% less likely to have a 401K, 29.9% less
likely to have an Auto Loan, 16.% less likely to Invest/Trade Stocks Online, 6.9% more likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

225 51K W%
529 Plan / College Savings Plan Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Cerfificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity loan
= who are GENERATION-Z (Age 18-29 Adults) WUSA = who are GENERATION-Z (Age 18-29 Adults) mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

20, 396 012

Real Estate Agent

7

3 3%
B .8%
Estate Planning & 3.1%
Divorce / Family Attorney fg (*Past 12 Months})
» who are GENERATION-Z (Age 18-29 Adults) ®mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab

f\Past 3-Months Payment Methods Used: Adults 18 or older

+ ’ =, rour.oix REORE
MasterCard  Apple Pay  Cash App  Google Pay

Debit card

Venmo

American Discover  Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
w who are GENERATION-Z (Age 18-29 Adults) m USA

3,498
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservéd.

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



mﬁalnvestments Owned: Adults 18 29
401K Plan

10.9%

: 8.3%
T 7.2%

10.1%
7.0%

\ 7.1%
EEDET 6.8%
8.1%
: 5.7%
53,1723.8%
1,90 BERT
= GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA
B USA GENERATION-Z (P18-29)

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

: 2.9% or 1,419,371 of USA GENERATION-Z (P18-29) Adults 18 -29 Live in the CHICAGO, IL, DMA.
Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA are 2.9% more likely to have a 401K,

3.7% more likely to have an Auto Loan, .1% more likely to Invest/Trade Stocks Online, 14.4% more likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 -29

00% 22%  16% 1.4%

—sac TR masmeemceisn

Checking  Debit or ATM Credit Card Online Online Bill

Mobile Home Auto loan  Studentloan  Meney  Personal Loan Certificates of Refinanced Home
Account card Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan

® GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA

Professional Services Used*: Adults 18 -29

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

2.5%
1, 195,312 2.4%

3.1%
2.1%
B o

1.0%

1.0%
0.8%

Real Estate Agent

Insurance Agent at a Local Office (not online)

Divorce / Family Attorney

(*Past 12 Months)

Estate Planning

 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA

USA GENERATION-Z (P18-29) USA Projection Scarborough R1 2026: Feb25-Feb26

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

® USA GENERATION-Z (P18-29)
[

nPast 3-Months Payment Methods Used: Adults 18 -29

Cash App  Google Pay MasterCard

Discover

American
Express
= GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA

m USA GENERATION-Z (P18-29)

Facebook Square Cash Samsung Pay Store Credit
Messenger Card

Qual Intab 587

USA Projection usa Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



22%o0
Adults

mﬁalnvestments Owned: Adults 18 - 29
IRA (Individual Retirement Account) 11,;)13,157 T b4
Stocks or Stock Options
Mutual Funds Mﬂ_;;‘m
Money Market Funds 7’;,:‘
Bonds 5":;%
7.2%
EEIIRT 6.8%

Other (Crypto / NFTs / Metals, etc.) Mj;;"’

401K Plan

529 Plan / College Savings Plan

Second Home or Real Estate Property i

r 1,075,703 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WASHINGTON, DC, DMA.
18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA are 7.1% less likely to have a

401K, 3.8% less likely to have an Auto Loan, 12.% more likely to Invest/Trade Stocks Online, 9.6% less likely to
pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 - 29

5.0%
3.5% 0% 220 1 14%

N SR SR s e e e

Online Bill Home

37707 =

Checking  Debit or ATM i Credit Card Mobile

Online

Money  Personal Loan Certificates of Refinanced Home
Account card Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
0697 4.3% Account Mortgage Loan or Home
Equity Loan
= GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA B USA GENERATION-Z (P18-29)

1%
 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA

M USA GENERATION-Z (P18-29)

Professional Services Used*: Adults 18 - 29

Tax Preparation Service 359 3
P: 4,437,747 9.0%

Online Investing / Stock Trading

Financial Planner
Accountant

Real Estate Agent —
al Estate Agent PRTTETR 2.4%

Insurance Agent at a Local Office (not online) ﬁg’ -

Divorce / Family Attorney &“i’;%
. 2 0.6% (*Past 12 Months)
Estate Planning & 08%
» GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA

USA GENERATION-Z (P18-29) USA Projection Scarborough R1 2026: Mar25-Mar26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

'E'Past 3-Months Payment Methods Used: Adults 18 - 29

15.4%

7.6% 7.6% T4% ¢ go 5.0%

- -

Google Pay MasterCard  Discover American ~ Facebook  Square Cash Samsung Pay Store Credit
Express Messenger Card

" GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA

m USA GENERATION-Z (P18-29)

PayPal Venmo Zelle Debit Card VISA Cash App

Qual Intab 960
USA Projection usa Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



401K

Investments Owned Adults 18 - 29

401K Plan

IRA (Individual Retirement Account)

9, 972 118 20.2%
9.4%
4,001,519 %9

Stocks or Stock Options

Mutual Funds

6.9%

o
9.6%
7

0%

,57 8.1%
EEVET 6.8%

Money Market Funds
Bonds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.) f.;;%
Second Home or Real Estate Property ;"ﬁ%

= GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA
W USA GENERATION-Z (P18-29)

1.6% or 793,017 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the SEATTLE, WA, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA are 14.8% more likely to have a
, 4.1% less likely to have an Auto Loan, 17.2% more likely to Invest/Trade Stocks Online, 6.7% less likely
to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 - 29

6.4% g o0
| SO S N o
. ! Lo | 2o [rrrs e
Checking  Debit or ATM Credit Card Mobile Online Online Bill Home Auto loan  Studentloan  Meney  Personal Loan Certificates of Refinanced Home
Account car Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA B USA GENERATION-Z (P18-29)

Professional Services Used*' Adults 18 - 29

Online Investing / Stock Trading
Tax Preparation Service
Financial Planner

Accountant

,39.
91.2%
2.4%
2.6%
21%

Real Estate Agent

Insurance Agent at a Local Office (not online)

Divorce / Family Attorney ! :Lln;;%
) 1240.5% (*Past 12 Months)
Estate Planning & 2.8%
» GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA
USA GENERATION-Z (P18-29) USA Projection Scarborough R1 2026: Mar25-Mar26

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

'E'Past 3-Months Payment Methods Used: Adults 18 - 29

6.8% 76% g oo 7.4%

Facebook Square Cash Samsung Pay Store Credit
Messenger Card

Google Pay  MasterCard

Cash App Discover

American
Express
= GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA

m USA GENERATION-Z (P18-29)

Qual Intab 495

USA Projection usa Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



1.9% or 920,688 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the PHOENIX, AZ, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA are 11.7% less likely to have a
401K, 23.5% less likely to have an Auto Loan, 7.6% less likely to Invest/Trade Stocks Online, 9.5% less likely to

pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 - 29 Financial Services Has and/or Uses: Adults 18 - 29

401K Plan
Stocks or Stock Options
Mutual Funds ﬁ&g 8.3%

5.1%
Money Market Funds ﬁﬂ 72%

64.3%

IRA (Individual Retirement Account)

- 54.0%
529 Plan / College Savings Plan . 260 0% 22%
E 6.8% 2.7% 353 g - 0.8% 045 14%
Other (Crypto / NFTs / Metals, etc.) & 5.7% Checking  Debit or ATM CreditCard  Mobile Online Online Bill Home Autoloan Studentloan  Money  Personal Loan Certificates of Refinanced  Home
Account card Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
% Account Mortgage Loan or Home
Second Home or Real Estate Property m.u% Equity Loan
= GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA o
B USA GENERATION-Z (P18-29) = GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA B USA GENERATION-Z (P18-29)

Professional Services Used*: Adults 18 - 29 'E'Past 3-Months Payment Methods Used: Adults 18 - 29

Online Investing / Stock Trading

6,073, 12.3%

Tax Preparation Service

Financial Planner
3,909,217 7.9%
5.1%
3,392,584 6.9%
8,8481.0%
Real Estat nt
eal Estate Age 1,196,812 X3

Insurance Agent at a Local Office (not online) &'3%

2.1%
Divorce / Family Attorney &“'m

Accountant

{ B1% 76% 7.1% 74% 7.3% gou
U

American ~ Facebook  Square Cash Samsung Pay Store Credit

1.0% R 1 347000 81031076 2383 656
Google Pay MasterCard  Discover

VISA ApplePay  Cash App

. 5 0.6% (*Past 12 Months)
Estate Planning & 0.8% o Express Messenger Card
# GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA O ks P S SR I P
USA GENERATION-Z (P18-29) USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 374
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection USA  Qualintab 3,498
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“Lifestyle/Future Plans”

P18+ USA DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New
Job Online in the past 30 days)

Fiay Viden Games
/: 4 . .V 4 { g
indeed_Looking for aNew ob

Still Attending College

20,473,054 7.5%

LG BTQ"’ 25,502,912 9.3%

5 7 ®
Plan to Go Backto School Ere st e : / in d e e d
Plan to Move next 12mos 26.20 4,357 o

Plan to Buy a Used Vehicle gwers o

Plan to Buy/Lease New Vehicle ghysiron T

Use Online Dating Apps g

Plan to Buy a House/Condo 16’656,7629% '

USA

Plan to Get Married

Plan Birth of a Child

w P18+ USA DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
m P18+ USA AVERAGE: (Posted Resume/Looked for a New Job Online in the past 30 days)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 3498 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO efa . al for Anything =
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“Lifestyle/Future Plans"

P18+ CHICAGO DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a
New Job Online in the past 30 days)

Play Video Games

/fndeed Looking for a New Job

| 18,155,989 36.8%
s

30.4%

Still Attending College

LGBTQ+

21.6%

62,023 5% P s ®
| 2070 - .ndeed
| 7,810,206 15.8% l

| 7,915,562 16.1%

Plan to Go Backto School

Plan to Buy a Used Vehicle

Plan to Move next 12mos

Plan to Buy/Lease New Vehicle

| 6,319,956 12.8%
3,502,599 7.1%

Use Online Dating Apps gy 9.1%

Plan to Get Married CHICAGO
Plan Birth of a Child

m P18+ CHICAGO DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

M P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 587 Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a . al for Anything =

Plan to Buy a House/Condo
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"Lifestyle/Future Plans"

P18+ WASHINGTON, DC DMA GENERATION-Z (Age 18-29 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

Play Video Games
‘indeed Looking for aNew Job
Plan to Go Back to School

LGBTQ+

10,629,113
Plan to Move next 12mos  pemries T 161%

Use Online Dating Apps

‘indeed

4,480,437 9

Plan to Buy a Used Vehicle 7,310,206

Plan to Buy/Lease New Vehicle T 12.8%

Plan to Buy a House/Condo = 502599 7.1%

52,335.8% WASHINGTON, DC
3,020,3786.1%

Plan to Get Married
" . 20932
Plan Birthof a Child g5 1746
= P18+ WASHINGTON, DC DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
B P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26 Qual Intab: 960 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. SO e a . al for Anything =
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"Lifestyle/Future Plans"

P18+ SEATTLE-TACOMA DMA GENERATION-Z (Age 18-29 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

/fndeed- Looking for a New Job

18,155,989

LGBTQ+

21.6%

Still Attending College

— . b / ®
Planto GoBacktoSchool indeed

Plan to Move next 12mos

Plan to Buy/Lease New Vehicle

Plan to Buy a Used Vehicle

 15.8%

Plan Birth of a Child

Use Online Dating Apps

Plan to Get Married

SEATTLE-TACOMA

3,020,378 6.1%
3,502,500 7.1%

= P18+ SEATTLE-TACOMA DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

H P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  QualIntab: 495 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved. So e a " al for Anything =
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"Lifestyle/Future Plans"

P18+ PHOENIX DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a
New Job Online in the past 30 days)

Play Video Games 2a0e2634 50.7%

/o, ' "
indeed  Lookingfora New Job
Stil Attending College
Plan to Go Back o School

Plan to Buy a Used Vehicle

s ' indeed
Plan to Move next 12mos  grpes : ' l

Plan to Buy/Lease New Vehicle e —

LeBTQ+
Plan to Get Married
Plan Birth of a Child

Use Online Dating Apps 4,4801437 9.1%

6
Plan to Buy a House/Condo

¥ P18+ PHOENIX DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

H P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qual Intab: 374 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a, al for Anything =
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 2 days, 7 hours, 31 minutes and 59
seconds each week with All Forms of Media.

64.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 6 hours and 7 minutes each week listening to All
Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

96.3%

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 55.8%

who are GENERATION-Z UsA
(Age 18-29 Adults)

oﬂ" ’}\-\‘\ I ®

¢ &
&
= who are GENERATION-Z (Age 18-29 Adults) m USA
USA  USAProjection  Scarborough R12026: Jan 25-Mor26  Qual Intab 3,498 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HU Sharre DfA Eve':jyth ing
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e tioen e or Anything
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Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA spend an average of 2 days, 5 hours, 57
minutes and 32 seconds each week with All Forms of Media.

64.7% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA spend an avg. of 5 hours and 53 minutes each week
listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

Weekly
Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-
who Live in the CHICAGO,
IL, DMA

m GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA B USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection USA Projection  USA  Qual Intab 3,498 HUbbCII’d Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA spend an average of 2 days, 10 hours,
22 minutes and 44 seconds each week with All Forms of Media.

62.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA spend an avg. of 6 hours and 19 minutes each
week listening to All Local AM/FM Radio, representing 6.8% of total time spent with all forms of Media.

Weekly
Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

LOUL
63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-

% of Total ‘who Live in the
Weekly H:M: 'WASHINGTON, DC, DMA
Avg. Weekly
Hours:Minutes:

® GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA W USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection USA Projection  USA  Qual Intab 3,498 HUbbCII’d Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA spend an average of 2 days, 7 hours, 24
minutes and 39 seconds each week with All Forms of Media.

53.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA spend an avg. of 5 hours and 5 minutes each week
listening to All Local AM/FM Radio, representing 4.9% of total time spent with all forms of Media.

94.5%

Weekly 86.1%
Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

LOUL
63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-
who Live in the SEATTLE,
‘WA, DMA

® GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA B USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection USA Projection  USA  Qual Intab 3,498 HUbbCII’d Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA spend an average of 2 days, 13 hours, 32
minutes and 16 seconds each week with All Forms of Media.

68.1% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA spend an avg. of 6 hours and 39 minutes each week
listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

94.5%

Weekly
Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

LOUL
63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-
who Live in the PHOENIX,
AZ, DMA

¥ GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA W USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection USA Projection  USA  Qual Intab 3,498 HUbbCII’d Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 1 days, 14 hours, 9 minutes and 22
seconds each week with All Forms of Ad-Supported Media.

62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Aduits) spend an avg. of 5 hours and 39 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

53:29:49
concurr
usage 57.9%

who are GENERATION-Z
(Age 18-29 Aduits)

® who are GENERATION-Z (Age 18-29 Adults) m USA
o Share of Everything
USA  USA Projection _ Scarborough R12026: Jon 25-Mar26 ~ Qual Intab 3,4 USA Project Scarborough R1 2026: Jan 25-Mar26 {Intab 24,338 H bb d i
All Graphs and soefa i Dota Modehng Copyright © 2026 Hubbard Broadcasting, Inc. LLC Atﬁ rights reserved. TRl coriorous ” 2 Qe dnca U ar for Anything
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Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA spend an average of 1 days, 12 hours, 46
minutes and 25 seconds each week with All Forms of Ad-Supported Media.

63.7% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA spend an avg. of 5 hours and 25 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

concurn

GENERATION-Z (P18-29) USA GENERATION-Z (P18-
who Live in the CHICAGO, 29)
IL, DMA

u GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA m USA GENERATION-Z (P18-29)

L o Share of Everything

USA GENERATION-Z (P18-29 USA Projection USA Projection USA Qual Intab 3,498 H bb d i

All Graphs and soefa.ai Data Modeling (.(opyrig t © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved, 4 N H ) g rN S for Anything
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA spend an average of 1 days, 14 hours,
50 minutes and 27 seconds each week with All Forms of Ad-Supported Media.

61.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA spend an avg. of 5 hours and 43 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.

Weekly Avg. H:M:5/week with All Forms of Ad-
Reach %: : Supported Media: Aduits 18 or older

concurn

GENERATION-Z (P18-29) USAGENERATION-Z (P18-
who Live in the 29)
'WASHINGTON, DC, DMA

® GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA  ® USA GENERATION-Z (P18-29)

L Share of Everythin
USA Projection USA Projection  USA  Qual Intab 3,498 HUberd for Mrgehing

USA GENERATION-Z

P18-29,
All Graphs and soefa.ai Dota Modeling (.(opyrigfl)t©2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. BROADCASTING
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA spend an average of 1 days, 12 hours, 54
minutes and 5 seconds each week with All Forms of Ad-Supported Media.

51.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA spend an avg. of 4 hours and 41 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 6.6% of total time spent with all forms of Ad-Supported Media.

Weekly Avg. H:M:5/week with All Forms of Ad-
Reach %: Supported Media: Aduits 18 or older

concurn

GENERATION-Z (P18-29) USA GENERATION-Z (P18-
who Live in the SEATTLE, 29)
WA, DMA

M GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA ® USA GENERATION-Z (P18-29)

o i Share of Everything
USA GENERATION-Z (P18-29, USA Projection USA Projection USA Qual Intab 3,498 H bb d -
All Graphs and soefa.ai Doto Modeling (.(opyrigﬁ)t © 2026 Hubbord Broadcasting, Inc. LLC. All rights reserved. Hees 48 H s g rN - for Anything
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA spend an average of 1 days, 20 hours, 0
minutes and 34 seconds each week with All Forms of Ad-Supported Media.

67.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA spend an avg. of 6 hours and 11 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supported Media.

Weekly Avg. H:M:5/week with All Forms of Ad-
Reach %: Supported Media: Aduits 18 or older

Concum
u,,g,'- 72.4%

GENERATION-Z (P18-29) USAGENERATION-Z (P18-
who Live in the PHOENIX, 29)
AZ, DMA

¥ GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA  m USA GENERATION-Z (P18-29)

o i Share of Everything
USA GENERATION-Z (P18-29, USA Projection USA Projection  USA  Qual Intab 3,498 H bb d ;
All Graphs and soefa.ai Data Modeling (.(opyrigﬁ)t © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e U art for Anything
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avg. of 48.5 minutes/day.

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 5 hours and 27
minutes each day with All Forms of Ad-Supported Media. 62.8% listen to Local AM/FM Radio for an
(Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week]
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

Banking/Financi: Estate

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netfiix

Total Persons:

usage

who are GENERATION Z
(Age 18-29 Adults)

g

# who are GENERATION-Z (Age 18-29 Adults) musa

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 or older

i
no

e - = i

% Time Spent: 4131age 07)

¥

Facebook
57.1

Radio
525

Local AM/FM

Email/Text/IM | Billboards &

Instagram
51.8

Games/Fant
asy/Betting

Local TV
Stations
36.8

Premium
Cable...

News/Weat
her/Sports
(Websites...

Groc | Net
ery flix
Sto... | 8.0

Facebook
553

Local AM/FM Radio
69.3

Search
(Google,
Bing, etc.) Instagram
30.2 30.1

Local TV Stations
109.8

Billboards &

Signs (Weekly
Drivers)
47.6

Games/ INews

Fantasy [/Wea

/Betti... [the..

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Non-Premium Cable TV
Networks
86.5

Netflix

285 Groce... Ban...

= who are GENERATION-Z (Age 18-29 Adults)

mUSA

Top-13 All Forms of Ad-Supported Media {Persons & % Reach): Adults 18 or older

(Averoge Week)
‘Grocery Stores

Search (Google, Bing, etc.)

Billboards & Signs (Weekly Drivers)

Email/Text /IM/Zoom,etc. (Personal & Work)
Local TV Stations

Non-Premium Cable TV Networks

Shopping (indl. Food/Auctions/Travel, etc.)
Instagram

Gas Stations/Convenience Stores

Amazon Prime /IMDb fFireTV

usa

USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Total persans:

Adults 18 or older

2 717 49

who are GENERATION-Z
(Age 18-29 Adults)

usa

# who are GENERATION-Z (Age 18-29 Aduits)
Scarborough R1 2026: Jan 25-Mar26

mUSA

Qual Intab 3,498

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

9%

Time spe

Top-13 All Forms of Ad-Supported Media (% Time Spent &
: {average ooy)

Avg. Minutes/day Spent): Adults 18 or older

485

R NN R WOR IR R b R

Local AM/FM Radio

Email/Text/IM
[Zoom,etc.
(Personal &

Work)
38.6

Billboards &
Signs (Weekly
Drivers)
40.8

Shopping
(incl.
Local TV Stations
35.0

Search (Google,
Bing, etc.)
33.1

ather/Spo
rs...

Food/Auction
s/Travel,etc...

Instagram

36.9

Non-
Premium
Cable TV
Networ...

News/We | Groc | Amaz
ery | oOn..
SET

Gas...

Local AM/FM Radio
63.9

Facebook
52.2

Email/Text/l

M/Zoom,etc.

(Personal &
Work)...

Search
{Google,
Bing, etc.)
30.2

Local TV Stations
104.3

Billboards &
Signs (Weekly
Drivers)
47.6

Shopp News/

Weat...

Amazon ng

{incl.
Food/
Auct...

Prime/IMDb/Fir
eTv
44.1

Non-Premium Cable
TV Networks
82.2

Instag
ram
233

USA Projection

= who are GENERATION-Z (Age 18-29 Adults)

Scarborough R1 2026: Jan 25-Mar26
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 -29

(average week]
Grocery Stores

Search (Gaogle, Bing, etc.)

Banking/Financial/Real Estate (Websites/Apps)

J fSports
Email/Text/IM/Zoom,etc. (Personal & Work)
Billboards & Signs (Weekly Drivers)
Facebook
Games/Fantasy/Betting Sites
Instagram
Local AM/FM Radio
YouTube Video
Shopping (ind. Food/ Auctions/Travel, etc.)

Netfiix

Total persons:

m
m_m

B T8

O 1

Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 -29

m
-.!m.

¥ GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA M USA GENERATION-Z (P18-29)

who Live in the CHICAGO,
IL, DMA

for an avg. of 46.6 minutes/day.

GENERATION-Z (P18-29) USA GENERATION Z (P18-
)

Top-13 All Forms of Media (% Time Spent & Avg.

Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA spend an average of 5 hours
and 15 minutes each day with All Forms of Ad-Supported Media. 63.7% listen to Local AM/FM Radio
(Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Minutes/day Spent): Adults 18 -29

% Time Spent: 41318 09)

Email/Text/IM/Zoom,
etc. (Personal &

i

Local AM/FM Radio

Instagram
58.7 Games/Fan
Food/Auctio | tasy/Bettin

Billboards & Signs
ns/Travel,etc

(Weekly Drivers)
383

Search (Google,
Bing, etc.)
334

29

r/Sports

Facebook
e (Webs...

56.6

=

b

7%

Email/Text/IM/Zoom,
etc. (Personal &
Work)

44.2

Instagram
515

Facebook
56.8

Shopping
(incl.
Food/Auctio
ns/Travel.e...

Games/Fan
tasy/Bettin
g Sites
231

Billboards & Signs
(Weekly Drivers)
40.8
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' Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA spend an average of
5 hours and 32 minutes each day with All Forms of Ad-Supported Media. 61.2% listen to Local
AM/FM Radio for an avg. of 49. minutes/day. (Local Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 - 29
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 - 29
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% Time Spent:

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA spend an average of 5
hours and 16 minutes each day with All Forms of Ad-Supported Media. 51.8% listen to Local AM/FM
Radio for an avg. of 40.2 minutes/day. (Local Radio delivers 6.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 - 29

(average week]
Grocery Stores

Search (Gaogle, Bing, etc.)

Banking/Financial/Real Estate (Websites/Apps)

J fSports
Email/Text/IM/Zoom,etc. (Personal & Work)
Billboards & Signs (Weekly Drivers)
Facebook
Games/Fantasy/Betting Sites
Instagram
Local AM/FM Radio
YouTube Video
Shopping (ind. Food/ Auctions/Travel, etc.)

Netfiix

¥ GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA

Total persons: %

_l!l"
‘ l“ P S— 1 Forms of Media: Adults 18 - 29

P G
'GENERATION-Z (P18-29) USA GENERATIU\I Z (P18
m BB oot immemom,

Avg. Hours+Minutes/day with All

AZ, DMA

B USA GENERATION-Z (P18-29)

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA spend an average of 6
hours and 17 minutes each day with All Forms of Ad-Supported Media. 67.% listen to Local AM/FM
Radio for an avg. of 53. minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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Avg. Week AHAud:o (Persons & % Reach): Adults 18 or older
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who are GENERATION-Z

30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 48.5 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.
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Avg. Week AIlAudio (Persons & % Reach): Adults 18 -29

Local AM/FM Radio

P18~29

904,655 or 63.7% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 46.6 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Audio.
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657,859 or 61.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 49. minutes every day representing
35.8% of all time spent daily with Ad-Supported Audio.
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410,883 or 51.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 40.2 minutes every day representing
32 % of all time spent daily with Ad-Supported Audio.
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Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

616,506 or 67.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA listen
to Ad-Supported Local AM/FM Radio for an average of 53. minutes every day representing 37.7% of
aII time spent daily with Ad-Supported Audio.
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| 30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-

Supported Local AM/FM Radio for an average of 48.5 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.
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| 904,655 or 63.7% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA listen

to Ad-Supported Local AM/FM Radio for an average of 46.6 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Audio.
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| 657,859 or 61.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 49. minutes every day representing
35.8% of all time spent daily with Ad-Supported Audio.
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| 410,883 or 51.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA

listen to Ad-Supported Local AM/FM Radio for an average of 40.2 minutes every day representing
32.% of all time spent daily with Ad-Supported Audio.
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| 616,506 or 67.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA listen

to Ad-Supported Local AM/FM Radio for an average of 53. minutes every day representing 37.7% of
all time spent daily with Ad-Supported Audio.
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30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Hot AC.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 -29

{Average week)
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904,655 or 63.7% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Urban
Contemporary, Adult Contemporary, Hot AC, and Mexican Regional.
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657,859 or 61.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Urban AC.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 - 29

{Average week)
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410,883 or 51.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit
Radio, Classic Hits, Country, and Classic Rock.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 - 29

{Average week)
Adult Contemporary
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Hit Radio, Classic Rock, and Hot AC.

616,506 or 67.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Mexican Regional, Pop
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' 16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 35. minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 -29
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657,984 or 46.4% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA watch
Ad-Supported Local TV Stations for an average of 27. minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 - 29
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300,914 or 28.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
watch Ad-Supported Local TV Stations for an average of 32.2 minutes every day representing 28.9%
of all time spent daily with Ad-Supported Video.
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214,274 or 27.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA watch
Ad-Supported Local TV Stations for an average of 29.3 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Video.
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327,908 or 35.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA
watch Ad-Supported Local TV Stations for an average of 59.1 minutes every day representing 43.8%
of all time spent daily with Ad-Supported Video.
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YouTube Video m
et T ey TR
No-remium cale V.. R —— FF

Non-Premium Cable TV

[ —— vourabevieo |9 SmE |
TikTok AR 4L0% 25.1 ; 202 154
Roku + The Roku Channel oL
i Non- Roku + Amazon Amazo Roku +
Local TV Stations mm Hours+Minutes/day with Premium Thers PHmen OIS a The
s e g k) O i YO e i 13 oo omee N
leTV+,fubo, Pluto, Tubi, etc. Networ... {

e — et AppleT Hulu Pe L .

Disney+ _ L V+,fu... JH... S Hulu/H Premi...
GENERATION-Z (P18-29) USA GENERATIONZ (P18~ m Local TV Stations by | s Live
Bafamounth who Live in the PHOENIX, 29) 8% 62.1 . 5.7 36.8 A
Premium Cable TV Networks Az, DMA m
® GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA B GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA B USA GENERATION-Z (P18-29)
Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 - 29 Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
Total Persons: % Time Spent:
YouTube Video 6o 4 60

Non-Premium Cable TV... 42, 6% : M
TikTok M
sz pimeMDb reTy T —— T

Loca TV sttons T —TT B on remum able (2
T ] Ay hewors ikt
AppleTV4fubo, Pluto, Tubi, etc. m YouTube Video TikTok

24.6 204
Peacock m— Avg. Hours+Minutes/day with Ad- YRS i
i Supported Video: Adults 18 - 29 ulu
et B TR upported ide: A 2y I e
Paramount+ m m Non-Premium Neen Prime/| TV
i Cable TV YouTube MDb/Fir
SRS 8%
v D2da = Local TV Stations Networks Local TV Stations Video elv .
Roku + The Roku Channel '3_9,," m 50.1 13.8 5 = 35.0 10.5 9.0 B
Premium Cable TV Neworks [ S5 S il e - S ‘
AZ, DMA
= GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA = GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA = USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection E l - Shar‘fe ofA Euehr'ything
All Graphs and soefo.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection USA Qual Intab 3,498 so -a.l erAnything o

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 35. minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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657,984 or 46.4% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA watch
Ad-Supported Local TV Stations for an average of 27. minutes every day representing 29.6% of all
time spent daily with Ad-Supported Video.
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300,914 or 28.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
watch Ad-Supported Local TV Stations for an average of 32.2 minutes every day representing 28.9%
of all time spent daily with Ad-Supported Video.
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214,274 or 27.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA watch
Ad-Supported Local TV Stations for an average of 29.3 minutes every day representing 30.8% of all
time spent daily with Ad-Supported Video.
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327,908 or 35.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA
watch Ad-Supported Local TV Stations for an average of 59.1 minutes every day representing 43.8%
of all time spent daily with Ad-Supported Video.
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16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 -29

(average week)
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[ 657,984 or 46.4% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Comedies, Local
News - Evening, Local News - Morning, and Local News - Late.
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[ 300,914 or 28.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Movies, Local
News - Evening, Local News - Morning, and Game Shows.

Local TV Station Progmms (Persons & % Reach): Adults 18 - 29
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[ 214,274 or 27.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Local News - Late, Local News - Morning, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 18 - 29
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Local TV Station Programs (Persons & % Reach): Adults 18 - 29

(average week)
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[ 327,908 or 35.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Late, Local
News - Evening, Local News - Morning, Novelas, and Daytime Soap Operas.
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Avg. Week AII D.rg:tal {Persons & % Reach): Adults 18 or older
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[ 37,727,187 or 76.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Social Media for an average of 200.1 minutes every day representing 41.7% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,097,311 or 77.3% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA use
Ad-Supported Social Media for an average of 197.2 minutes every day representing 42.6% of all time
spent daily with Ad-Supported Digital Media.
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[ 782,560 or 72.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
use Ad-Supported Social Media for an average of 200.3 minutes every day representing 40.6% of all
time spent daily with Ad-Supported Digital Media.
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[ 596,122 or 75.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA use
Ad-Supported Social Media for an average of 175.6 minutes every day representing 38.3% of all time
spent daily with Ad-Supported Digital Media.
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[ 773,713 or 84.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA use
Ad-Supported Social Media for an average of 239.7 minutes every day representing 44.8% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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33,331,726 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 67.2 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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- 859,879 or 60.6% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA use
Ad-Supported Facebook for an average of 68.7 minutes every day representing 34.8% of all time
spent daily with Ad-Supported Social Media.
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— 779,648 or 72.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA

———f wn c use Ad-Supported Facebook for an average of 63.5 minutes every day representing 31.7% of all time
| P18 29 spent daily with Ad-Supported Social Media.
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- 518,919 or 65.4% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA use
Ad-Supported Facebook for an average of 57.2 minutes every day representing 32.5% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media [Persons & % Reach): Adults 18 - 29
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604,065 or 65.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA use
Ad-Supported Facebook for an average of 79.7 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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33,331,726 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 67.2 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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859,879 or 60.6% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA use
Ad-Supported Facebook for an average of 68.7 minutes every day representing 34.8% of all time
spent daily with Ad-Supported Social Media.
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779,648 or 72.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
use Ad-Supported Facebook for an average of 63.5 minutes every day representing 31.7% of all time
spent daily with Ad-Supported Social Media.
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518,919 or 65.4% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA use
Ad-Supported Facebook for an average of 57.2 minutes every day representing 32.5% of all time
spent daily with Ad-Supported Social Media.
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604,065 or 65.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA use
Ad-Supported Facebook for an average of 79.7 minutes every day representing 33.3% of all time
spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,723,194;
Social Media: 2,243,993; Local Radio: 1,835,008; Non-Prem. Cable: 724,784; Local TV:
503,953 reaching Adults 18 or older who are GENERATION-Z (Age 18-29 Adults
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 88,555;
Social Media: 68,623; Local Radio: 51,922; Non-Prem. Cable: 25,065; Local TV: 22,297
reaching Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 60,070;
Social Media: 46,508; Local Radio: 38,931; Non-Prem. Cable: 10,875; Local TV: 7,780
reaching Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC,
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 43,194;
Social Media: 35,292; Local Radio: 23,751; Non-Prem. Cable: 9,755; Local TV: 5,689
reaching Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 53,481;
Social Media: 47,144; Local Radio: 38,228; Non-Prem. Cable: 21,856; Local TV: 13,936
reaching Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DM

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the
PHOENIX, AZ, DMA

250,000
200,000
150,000
100,000

50,000

N AP P bid A P P
m&‘%’m’a”?o?#boé'\

@”
# 3 7 ’b
of 0,;’\, 's-

“'»? RN R
g »«”&a««amﬁweﬁqq

N A

QQ \,Q

Mon-Fri Local AM/FM Radio AQH
e Vion-Fri Non-Premium Cable TV AQH
e Mon- Fri Digital Media (Less Social) AQH

e M on-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
USA GENERATION-Z (P18-29) 210 DMA Area Adults 18 - 29

14,000,000
12,000,000
10,000,000

8,000,000

6,000,000

4,000,000

2,000,000

P O N RN O N

& B of o P
o8 A o @ F A %”opg'o.,b

AR AR R R R R &R Q
Kok | Q»ﬁ'aﬁoﬁ'e’f Q'qﬁ'qq'gq
s Mon-Fri Local AM/FM Radio AQH e [V on-Fri Local TV Station AQH
e Mon-Fri Non-Premium Cable TV AQH

s Mon-Fri Digital Media (Less Social) AQH

s Mon-Fri Social Media AQH

USA GENERATION-Z (P18-29) USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

(Age: 18 -

20 OR Age: 21 -

USA Qual Intab

soefa.ai

3,498 for Anything o

24 OR Age: 25 - 29)

Share of Everything



35,572,661 or 72.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an
average of 40.8 minutes per day driving, seeing Billboards and Signs. 52.5% Listen to Local Radio
Stations Out-of-Home for an average of 29.4 minutes/day.

R
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 -29

(Average week]

Grocery Stores

Walking in Towns, Cities, Downtown...

Billboards & Signs {(Weekly Drivers)

[ 999,662 or 70.4% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA spend
an average of 38.3 minutes per day driving, seeing Billboards and Signs. 53.3% Listen to Local Radio
Stations Out-of-Home for an average of 28.2 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 - 29

(Average week]

Grocery Stores

Walking in Towns, Cities, Downtown...

Billboards & Signs {(Weekly Drivers)
AM/FM Radio

Gas Stations/Convenience Stores

[ 727,017 or 67.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
spend an average of 46.2 minutes per day driving, seeing Billboards and Signs. 51.1% Listen to Local
Radio Stations Out-of-Home for an average of 29.7 minutes/day
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V 563,444 or 71.1% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA
spend an average of 34.4 minutes per day driving, seeing Billboards and Signs. 43.3% Listen to Local
Radio Stations Out-of-Home for an average of 24.4 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18-29

(average week)
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7 752,361 or 81.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA
spend an average of 40.9 minutes per day driving, seeing Billboards and Signs. 56.% Listen to Local
Radio Stations Out-of-Home for an average of 32.1 minutes/day.
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35,572,661 or 72.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of

40.8 minutes per day driving, seeing Billboards and Signs representing 27.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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average of 38.3 minutes per day driving, seeing Billboards and Signs representing 24.7% of all Time Spent
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727,017 or 67.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA spend
an average of 46.2 minutes per day driving, seeing Billboards and Signs representing 27.6% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Weekl 11~ 192.5% 94.5% - Out-of-Home Media: Adults 18 - 29
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s
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Weekly
Reach %

7% 72.2%

563,444 or 71.1% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA spend an
average of 34.4 minutes per day driving, seeing Billboards and Signs representing 22.6% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 - 29
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s
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752,361 or 81.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA spend an

average of 40.9 minutes per day driving, seeing Billboards and Signs representing 28.9% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. " Out-of-Home Media: Adults 18 - 29
Reach % "Share of Ad-Supported OOH Media'
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s
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999,662 or 70.4% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 38.3 minutes per day driving an average of 22.3 miles each day and are 36.6% more likely to use I-
65 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Dan Ryan Expressway (I-90/1-94)
Eisenhower Expressway (I-290)
I-57

Kennedy Expressway (1-90/1-94)
Western Avenue

I-65

uUs 30
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Route 59
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1-355/Veterans Memorial Tollway
Harlem Avenue
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us 20

Route 6
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Jane Addams Memorial Tollway (I-90)
Tristate Tollway (1-294/1-94)
Ronald Reagan Memorial Tollway (I-88)
Route 34 (Ogden Avenue)

Route 64 (North Avenue)

Borman Expressway (1-80/1-94)
US 14 (Northwest Highway)
Elgin-O'Hare Expressway
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Top-26 Residential Zip Codes: Adults 18 or older
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727,017 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 46.2 minutes per day driving an average of 26.9 miles each day and are 25.% more likely to use
Veirs Mill Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

1-95/1-495/Capital Beltway

1-66

I-295/Baltimore Washington Parkway
Route 1

East-West Highway

Route 28

Route 355/Rockville Pike/Wisconsin Avenue
Route 29/Colesville Road

New Hampshire Avenue
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Route 50/New York Avenue
Route 97/Georgia Avenue
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16th Street
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Route 118/Germantown Road
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563,444 or 71.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 34.4 minutes per day driving an average of 20. miles each day and are 94.8% more likely to use
University Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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752,361 or 81.7% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 40.9 minutes per day driving an average of 23.8 miles each day and are 39.5% more likely to use
Chandler Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Avg. Week AH’ Print Medm {Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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12,269,482 or 24.9% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.5 minutes every day representing 26.5% of all

time spent daily with All forms of Print Media.
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434,254 or 30.6% of Adults 18 -29 GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.2 minutes every day representing 28.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 -29 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 -29
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Lol Daly e (Dalsunder) e —————— T
tocal Daily Newspaper(s) (0sity  RRRRRT
Local Daily Newspaper(s) (Sunday)
New York Times [Daily) 46 009
New York Times (Dailyssunday)  [RSETT IR N Avg. Hours+Minutes/day with All
o ETTTE— m m Print Media: Adults 18 -29
USA Today (Daily) m n‘w-
Wall street Journal (Daily)  [EESR QRS -

Local Daily New York Times USA Today (Daily)

Newspaper{s) (Sunday) (Daity) (Daily) 7 =
103 16

Direct Mail
Local Daily Advertising
ettt Hewspaper(s) (excluding
excluding 2
New York Times (.al.a:ngs)= USA Today (Daily) ‘DB"V;S: e} c";':ﬂ”
(Daily+Sunday) 75 74 New York Times £
98 (DailysSunday)
9.1

Direct Mail
Advertising

o o = It 4D
O o o=
S SRR N8 S8 SN AR 8

o .44 New York Times Mewspaper(s) | Newspaper(s New York Times MNewspaper(s) New York 2
Magazines m gggg GENERATION-Z (P18-29) who LEAGENERATm-z{pwzmm {sunday) ? (Daily+Sunday) ] (Daily s (Sunday) i (Daily Times (Daily)

Live in the CHICAGO, IL, DMA 11.9 94 72 X = 116 8.0 6.9 6.7

catalogs - %%?!%

™ GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA M USA GENERATION-Z (P18-29) = GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA = USA GENERATION-Z (P18-29)
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 -29 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 -29
Toto! Persons: % Time Spent:

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily
Wall Street Journal New York Times

(Daity) (Daily)
87 7.6

Local Daily Newspaper(s) (Sunday)

New York Times (Daily) m 0.8%
New York Times (Dailyssunday) RIS D T
New York Times (Sunday) m 8.7% Avg. Hours+Minutes/day with Ad-
USA Today (Daily) M ‘;{. Supported Print Media: Adults 18 -29
Wall Street Journal (Daily) [[ESIEEITS EEEEEN.
All Local Weekly Newspapers Mm

Wall Street.
Magazines Journal (Daily)
New York Times 77
Hew York Times (DailysSunday)
(Sunday) 9.8
119

New York Times.
{Sunday)
116

Direct Mail
(excluding
Catalogs)

Local Daily
Newspapers)
(Daily+Sunday)
= g Local Daily
(excluding Newspaper(s)
Catalogs) (Daily
74 6.9

Local Daily
Newspaper(s) Local Daily

Local Daily
Newspaper(s) Local Daily Newspaper(s)

o o [ o
o o = o e
bR R R R !" ES 03_ 2

Catall i q GENERATION-Z [P18-29)who  USA GENERATION-Z (P18-29) [sunday) Magazines Newspaper(s) (Daily (Sunday) (Daily+sunday) New York Times (Daily)
e m 2.8% Livein mecmo:m, l,}m ! 4 103 9.sl 7.4 g 6.4 : 10.6 75 6.7
sooks i 8%
= GENERATION-Z (P18-29) who Live in the CHICAGO, L, DMA B USA GENERATION-Z (P18-29) = GENERATION-Z (P18-29) who Live in the CHICAGO, IL, DMA m USA GENERATION-Z (P18-29)
USA GENERATION-Z (P18-29) USA Prajection ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved, USA Projection USA Qual Intab 3,498 _al for Anything _

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Avg. Week AII Print Medm (Persons & % Reach): Adults 18-29

Total persons: % Time Spent-

Direct Mail Advertising (excluding Catalogs)

Local Daily (Daily

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)

)0 251 0ek 0%

New York Times {Daily)

Books
Mook s i) ISR O Ao, o it doy wth Al
rin ia: Adul -
New York Times (Sunday)
USA Today (Daily)
Wall Street Journal (Daily)

All Local Weekly Newspapers
GENERATION-Z (P18-29) who  USA GENERATION-Z {P18-29)

Magazines 3_b% Live in the WASHINGTON, DC, 3¢
DMA i
Catalogs G%s% 0.6%

¥ GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA B USA GENERATION-Z (P18-29)

234,536 or 21.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing
27.% of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

New York Times Local Daily
New York Times (Daily) Newspaper{s) (Daily USA Today (Daily)
(Sunday) 8.3 83 A 7.5
103 I

Direct Mail
Advertising
(excluding
Catalogs)
New York Times 75 74

(Daily+Sunday)
9.1

Local Daily
Newspaper(s)

(Daily+Sunday)
New York Times

USA Today (Daily)
r 79
(Daily+Sunday)

9.3

Direct Mail

Advertising Catalogs

Local Daily &

New York Times. Newspaper(s)  New York
{Sunday) Magazines (Daily Times (Daily)
11.6 8.0 6.9 6.7

Local Daily

Newspaper(s) (excluding

(DailysSunday) Catalogs)
8.7 7 7.7

® GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA = USA GENERATION-Z (P18-29)

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 - 29

Tatol persans:

% Time Spent:
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) { Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Avg. Hours+Minutes/day with Ad-

USA Today (Daily) Supported Print Media: Adults 18 - 29

Wall Street Journal [Daily)
All Local Weekly Newspapers

Magazines

Catalogs (P1829)who  USA
Live in the WASHINGTON, DC,
Books DMA

= GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA ® USA GENERATION Z (P18-29)
USA GENERATION-Z (P18-29) USA Projection
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broodeasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Print Media (% Time Spent & Av

vg. Minutes/day Spent): Adults 18 - 29

Local Daily
Newspaper(s)
(Sunday)
119

New York Times.
(Sunday)
103

Local Daily
Newspaper(s) Wall Street
{Daily Journal [Daily)
83 81

Wall Street.
Magazines Journal (Daily)
77
New York Times.
{Sunday)
116

Local Daily Newspaper(s)
{Daity+Sunday)
8.7 Local Daily
(excluding Newspaper(s)
Catalogs) {Daily

74 X
Advertisin i

£
(excluding
Catalogs)
7.7

Local Daily
Newspaper(s)
(Sunday)

ity Newspaper(s)
(Daily+Sunday)

New York Times (Daily)

Magatines
.7 10.6 75 6.7

USA Projection

(Age:

= GENERATION-Z (P18-29) who Live in the WASHINGTON, DC, DMA = USA GENERATION-Z (P18-29)

soefa.ai

USA Qual Intab 3,498 for Anything

18- 20 OR Age: 21 - 24 OR Age: 25 - 29)

® Share of Everything




1) pis-20

Avg. Week All Print Media (Persons & % Reach): Adults 18-29

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times [Daily)

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

W GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA W USA GENERATION-Z (P18-29)

ST i T 3. o it doy with Al
IS vl e A0

2.4%

m £io%
PR el o

Live in the SEATTLE, WA, DMA

GENERATION-Z (P18-29) who  USA GENERATION-Z (P18-29) m

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

% Time Spent:

251,347 or 31.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 26.9%
of all time spent daily with All forms of Print Media.

New York Times
(Daily+Sunday)

New York Times.
{Sunday)
16.0
Direct Mail
Adver
{excluding Catalogs}
7.8

USA Today (Daily)
7.8

New York Times
{Sunday)
116

USA Today (Daily)
7.5

Direct Mail
Advertising
(excluding
Catalogs)
New York Times 75 74
(Daily+Sunday)
9.1

Local Daily
Newspaper(s)
{Daily+Sunday)

Catalogs

Local Daily h

Newspaper(s)  New York
(Daity Times (Daily)
6.9 6.7

= GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA

® USA GENERATION-Z (P18-29)

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 - 29

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

‘Wall Street Journal (Daily)

All Lacal Weekly Newspapers
Magazines

Catalogs

Books

® GENERATION-Z [P!Sflﬂ) who Live in the SEATTLE, WA, DMA B USA GENERATION-7 tPl&BJ
USA GENERATION-Z (P18-29)

Total persons:

Avg. Hours+Minutes/day with Ad-

MB‘
1206 33
Lo

2.!% Live in the SEATTLE, WA, DMA

USA Projection

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Supported Print Media: Adults 18 - 29

GENERATION-Z [P18-29)who  USA GENERATION-Z (P18-29)

Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

% Time Spent.

Local Daily
Newspaper(s)
(Daily+Sunday)

New York Times (Daily+Sunday)
114 83

New York Times (Sunday) Direct Mail
16.0 Advertising
{excluding Catalogs)

Local Daily
Newspaper(s)
78 (Daily
7.4 74

Wall Street
Journal (Daily)

Local Daily Newspaper(s) New York Times
(Sunday) (Daily)
1.9 78 68

Magatines

New York Times.
{Sunday)
116

Local Daily
Newspaper(s)
(Sunday)
106

Wall Street.

Magazines Journal (Daity)
77

Local Daily
Newspaper(s)
{Daily

(excluding
Catalogs)
74 6.9

Local Daily Newspaper{s)
(Daily+Sunday) New York Times (Daily)
75 67

= GENERATION-Z (P18-29) who Live in the SEATTLE, WA, DMA

USA Projection USA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

® USA GENERATION-Z (P18-29)
® Share of Everything



Avg. Week All Print Media (Persons & % Reach): Adults 18-29

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times [Daily)

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

¥ GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA

% Time Spent:

156,462 or 17.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing 25.4%
of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

Avg. Hours+Minutes/day with All
Print Media: Adults 18 - 29

GENERATION-Z (P18-29)who  USA GENERATION-Z (P18-29).
Live in the PHOENIX, AZ, DMA

New York Times
(Daity+Sunday)
10.2

New York Times
(Sunday)

: Direct Mail
Local Daily Advertisin
Newspaper(s) Local Daily [
(Daily+Sunday) Newspaper(s | (excluding
9.9 ) (Daily Catalogs)
85 13

13.9

New York Times.
(Daily)
6.5

USA Today
(Daily)
10.8

Local Daily
Newspaper(s)
{Daily+Sunday)

New York Times 5
(Daily+Sunday)

2.1

Local Daily
Newspaper(s)
(Daity
6.9

New York Times
{Sunday)
116

New York
Times (Daily)
6.7

USA Today (Daily)
7.5

Direct Mail

Advertising

(excluding

Catalogs)
7.4

Catalogs
3.6

W USA GENERATION-Z (P18-29)

= GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA

= USA GENERATION-Z (P18-29)

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 - 29

Total persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

T —rm
T Y
P
P
All Local Weekly Newspapers @m
Magazines mm
catalogs - AT
wooks i 80K

New York Times (Daily+Sunday)
New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

4.1%
2.8%

® GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA

USA GENERATION-Z (P18-29) USA Projection

_zmz- 1
M-FI""

% Time Spent.

Avg.

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 - 29

s
. b
L J24 22

=

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 - 29

GENERATION-Z (P18-29)who  USA GENERATION-Z (P18-25) m
Livein the PHOENIX, AZ, DMA =

W USA GENERATION-Z (P18-29)

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved,

New York Times.
(DailysSunday)
102

Wall Street Journal
(Daily)

USA Today (Daily)
10.8 10.0

Local Daily
Newspaper(s) (Sunday) |

Direct Mail

Magazines
8.8

Local Daily
Newspaper(s

New York Times
(Daily)
65

New York Times (Daily+Sunda | Local Daily Newspager(s)
(Sunday) v (Daily
13.9 9.9 85

Magazines

New York Times.
{Sunday)
116

(excluding
Catalogs)
74

Local Daily
Newspaper(s)
(Sunday)

ity Newspaper(s)
(Daily+Sunday)

New York Times (Daily)
106 75 67

Wall Street.
Journal (Daily)
77

Local Daily
Newspaper(s)
{Daily
69

= GENERATION-Z (P18-29) who Live in the PHOENIX, AZ, DMA

USA Projection USA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

soefa.ai

® USA GENERATION-Z (P18-29)

® Share of Everything
for Anything .



Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Audio Streaming Services

“Advertising Actions"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos
Due to Ads on %)

107,409,961 39.3%
97,287,216 35.6%

70,811.340 29.2% |

63,738,660 23.3%

42,363,370 15.5%

29,182,413

Local AM/FM Radio

42,714,536

Billboards
Newspapers
Cable TV Networks

Local Broadcast TV

27,293,204 10.0%

29,990,159 11.0%

USA

38,641,707 14.1%

40,027,219 14.7%
m P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 3498 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



"Advertising Actions"

P18+ CHICAGO DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media

21,117,691 42.8%

Websites

Direct Mail 15,160,971 30.8%

Video Streaming Services 9,089 680 20.3%

Broadcast, Cable, & Sat TV

17,849,484 36.2%

10,036,639 20.4%

Audio Streaming Services TS
Local AM/FM Radio 7.61&0'39 15.4%
Podcasts

| 8,390,305 17.0%

| 6.790.420 13.8%
Newspapers "5 065,720 0%

| 4.313.923 8.8%

| 3.566.493 7.2%

¥ P18+ CHICAGO DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ags on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 587 Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. So e a » al for Anything =«

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Social Media

Websites
Direct Mail
Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ WASHINGTON, DC DMA GENERATION-Z (Age 18-29 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

21,117,691 42.8%

17,849,484 36.2%

15,160,971 30.8%
9,989,580 20.3%

Local AM/FM Radio

10,036,639 20.4%

7,613,039

Billboards

Audio Streaming Services

6,790,420 13.8%
7,927,690 16.1%

5,068,722 10.3%

Podcasts
Newspapers
- WASHINGTON, DC
Local Broadcast TV 3566493 7.2%
m P18+ WASHINGTON, DC DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26 ~ QualIntab: 960 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Social Media

Websites

Direct Mail

Podcasts

Broadcast, Cable, & Sat TV
Video Streaming Services

Audio Streaming Services

"Advertising Actions"

P18+ SEATTLE-TACOMA DMA GENERATION-Z (Age 18-29 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

21,117,691

17,849,484

15,160,971 30.8%

8,390,305

10,036,639

9,989,580 20.3%

7,927,690 16.1%

Local AM/FM Radio

Billboards

7,613,039 15.4%

6,790,420

Newspapers S T
Local Broadcast TV S Tow
= P18+ SEATTLE-TACOMA DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 495 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a, » al for Anything o

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



"Advertising Actions"

P18+ PHOENIX DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media

21,117,691 42.8%

Websites 17,849,484 36.2%

Direct Mail 15,160,971 30.8%

Broadcast, Cable, &Sat TV prereem 20.4%

Podcasts 8,390,305 17.0%

Video Streaming Services pyerm 20.3%

Audio Streaming Services

Cable TV Networks

Local AM/FMRadio  prepyen 15.4%

Local Broadcast TV
_ —— | PHOENIX|
Billboards

Newspapers

5,068,722 10.3%
¥ P18+ PHOENIX DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Quallintab: 374 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything ©

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



